III. Text Search Results from Dialog 



A. Patent Files, Abstract 

Fi I e 350: Der went VNPI X 1 963- 201 0/ UD=201 028 

( c) 2010 Thomson Reut ers 
File 347:JAPIODec 1 976- 201 0/ Jan( Updat ed 100427) 

(c) 2010 JPO & J API O 
Set 1 1 ems Descr i pt i on 

51 1 1 9272 AD CR ADS CR ADVERTI SEIVENT CR ADVERTI SEIVENTS CR ADVERTI SI NG 

52 21 620 S1 ( 2N) ( DATA CR DATUM OR I NFCRMMI CN) 

53 4982 S2( 4N) ( HOLD? CR STORE? CR STORI NG CR SAVE? CR SAVI NG CR RE- 

CORD? CR MM NTAI N? CR RETAI N? CR STORAGE CR MEMORY) 

54 1247627 TABLE CR TABLES CR I NDEX CR I NDEXES OR I NDI CE OR I NDI CI ES - 

CR CATALOG? CR MMRI X CR MMRI XES CR METRI C CR METRI CS CR MM~- 

S4( 4N) ( CREAT? CR GENERAT? CR PRCDUC? CR PREPAR? CR DEVI S? - 
CR DEVELOP? CR CONSTRUCT? CR BUI LD?) 
" ADDRESS CR ADDRESSES 

PCSI Tl CN CR PCSI Tl QMS CR LOCATI CN CR LOCATI CNS CR PLACEMENT 
CR PLACEMENTS 

TARGET CR TARGETS CR LI NK CR LI NKS CR I NSERTI CN CR I NSERTI - 

CNS 

S8( 4N) ( CREAT? CR GENERAT? CR PRCDUC? CR DETERM N? CR I DENT- 
I F? CR SELECT?) 

S7(4N) ( JUDG? CR CCVPAR? CR CONSI DER? CR EVALUAT? CR DETERM- 
I N? CR ANALYZ? CR ANALYS?) 
S2 AND S3 
S5 AND ( S6 OR S7) 
S1 1 AND S1 2 

513 AND S9 

514 AND S10 
S1 3 AND ( S9 CR S1 0) 

( S6 OR S7) AND ( LI NK? CR CONNECT? CR CCM3I N? CR CCUPL? CR - 
JO N?) 

517 AND S4 

518 AND S2 

51 9 AND ( CONTENT CR CONTENTS CR GAME CR GAMES) 

520 AND S9 

521 AND S10 

520 AND S10 

521 OR S23 

524 NOT S16 

525 AND I OG06F? 



S5 


107520 


S6 


( 

389637 


S7 


4047428 


S8 


1388073 


S9 


( 

146137 


S10 


I 

203599 

I 


S11 


4982 


S12 


24158 


S13 


21 


S14 


3 


S15 


0 


S16 


5 


S17 


1810840 


S18 


1 1 0228" 


S19 


345 


S20 


175 


S21 


15 


S22 


0 


S23 


15 


S24 


30 


S25 


27 


S26 


13 



16/3, KM (Item 1 f romf i I e: 350) 

Dl ALOG( R) Fi I e 350: Der went \API X 

(c) 2010 Thomson Reuters. All rts. reserv. 

0019551922 - Drawing available 

VNPI ACC NO 2009- P1 881 9/ 200966 

Related VNPI Acc No: 2009- P35428; 2009- P35430; 2009- P87509 
Keywor d- adver t i serrent method for e.g. wi r ed/ wi r el ess online advertisement 
industry, involves utilizing met a- i nf or mat i on related to digital contents 
such as rail t i rredi a contents 
Patent Assignee: KANG M S ( KANG- 1 ) 
I nvent or : KANG MS; MM SCO K 
Patent Family (16 patents, 122 countries) 
Pat ent Appl i cat i on 

Number Ki nd Dat e Number 

VO 2009120004 A2 20091001 
KR 2009102229 A 20090930 
KR 2009099443 A 20090922 



M M S K ( M M3- I ) 



VC 2009KR1480 
KR 200827531 
KR 200869292 



Ki nd Dat e 

A 20090324 

A 20080325 

A 20080716 



Updat e 
200966 
200968 
200979 
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The sensing device includes a cormuni cat or configured to cormunicate the 
i ndi cat i ng dat a to a. . . 

... A sensi ng devi ce f or sensi ng a posi t i on rel at i ve to a surf ace. The 
surface has printed therein or thereon coded data including at least one 
data portion, and visible information, at least some... 

... dat a bei ng coi nci dent wi t h t he vi si bl e i nf or mat i on. The sensi ng devi ce 
includes a sensor for sensing at least one data portion when placed in an 
operative position relative to the at least one region and generating 
indicating data using the sensed data portion. The indicating data is 
indicative of a position of the data portion relative to the surface 
and an orientation of the sensing device relative to the data portion. The 
i ndi cat i ng dat a i s t hen corrrruni cat ed t o a corrput er syst em t o al I ow t he 
position of the sensing device relative to the surface to be 
det er rri ned. . . 

...of: determining a print media identifier from the print medi urn usi ng a 
sensor module of a mobile t el ecomrmni cat i ons device, the print media 
identifier having been linked t o t he image; and, retrieving, using 
t he mobi I e t el ecommuni cat i ons devi ce, t he i mage. 

...memory unit located i n t he hand- hel d pen device; and a second memory 
unit located in an external data storage device. The memory units are 
connect ed i n such a way t hat t r ansrri ssi on of t he r ecor ded i nf or mat i on 
is caused to occur automatically from the first memory unit t o t he second 
memor y unit... 



B. Patent Files, Full-Text 

Fi I e 348: EUROPEAN PATENTS 1978-201018 

(c) 2010 European Patent Of f i ce 
Fi I e 349: PCT FULLTEXT 1 979- 201 0/ UB=201 00506| UT=201 00429 

(c) 2010 WPQ Thomson 
Set 1 1 ems Descr i pt i on 

51 189013 AD CR ADS CR ADVERTI SEMENT CR ADVERTI SEMENTS CR ADVERTI SI NG 

52 1 4741 S1 ( 2N) ( DATA CR DATUM OR I NFCRMMI CN) 

53 2598 S2( 4N) ( HOLD? CR STORE? CR STORI N3 CR SAVE? CR SAVI N3 CR RE- 

CORD? CR MM NTAI N? CR RETAI N? CR STORAGE CR MEMORY) 

54 1 176594 TABLE CR TABLES CR I NDEX CR I NDEXES OR I NDI CE OR I NDI CI ES - 

CR CATALOG? CR MMRI X CR MMRI XES CR METRI C CR METRI CS CR MM~- 
Rl CES 

55 230804 S4( 4N) ( CREAT? CR GENERAT? CR PRCDUC? CR PREPAR? CR DEVI S? - 

CR DEVELOP? CR CONSTRUCT? CR BUI LD?) 

56 418983 ADDRESS CR ADDRESSES 

57 1 797837 PCSI Tl CN CR PCSI Tl QMS CR LOCATI CN CR LOCATI CMS CR PLACEMENT 

CR PLACEMENTS 

58 936490 TARGET CR TARGETS CR LI NK CR LI NKS CR I NSERTI CN CR I NSERTI - 

CNS 

59 186992 S8( 4N) ( CREAT? CR GENERAT? CR PRCDUC? CR DETERM N? CR I DENT- 

I F? CR SELECT?) 

510 236674 S7(4N)(JUDG? CR CCVPAR? CR CONSI DER? CR EVALUAT? CR DETERM 

I N? CR ANALYZ? CR ANALYS?) 

511 2598 S2(100N)S3 

512 47459 S6(10N)S7 

513 948 S12(60N)S5 

51 4 15 S1 1 ( 1 OS) S1 3 

515 12 S14( 10S) (S9 CR S10) 



15/3, KM (Item 1 f romf i I e: 348) 
Dl ALOG( R) Fi I e 348: EUROPEAN PATENTS 
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IV. Text Search Results from Dialog 



A. NPL Files, Abstract 



Set 
S1 
S2 
S3 



I NSPEC 1898- 201 0/ May Wl 
(c) 2010 The I ET 

Dissertation Abs Online 1 861 - 201 0/ Mar 
(c) 2010 Prodiest I nf o&Lear ni ng 
Inside Conferences 1 993- 201 0/ May 11 
(c) 2010 BLDSC al I rts. reserv. 
Wlson Appl . Sci & Tech Abs 1 983- 201 0/ IVbr 
(c) 2010 The HWWI son Co. 
New York Ti rres Abs 1 969- 201 0/ May 11 
(c) 2010 The New York Times 
Will Street Journal Abs 1 973- 201 0/ May 11 
(c) 2010 The New York Times 
Gale Group G obal base( TM; 1 986- 2002/ Dec 13 
( c) 2002 Gal el Cengage 
1 1 errs Descr i pt i on 
401 149 AD CR ADS CR ADVERTI SEMENT CR ADVERTI SEMENTS CR ADVERTI SI NG 
1 2887 S1 ( 2N) ( DATA CR DATUM OR I NFCRMMI CN) 

158 S2(4N) ( HCLD? CR STCRE? CR STORI NG CR SAVE? CR SAVI NG CR RE- 
CORD? CR MM NTAI N? CR RETAI N? CR STORAGE CR MEMORY) 
1915963 TABLE CR TABLES CR I NDEX CR I NDEXES OR I NDI CE OR I NDI CI ES - 
CR CATALOG? CR MMRI X CR MMRI XES CR METRI C CR METRI CS CR MM~- 

S4( 4N) ( CREAT? CR GENERAT? CR PRCDUC? CR PREPAR? CR DEVI S? - 
CR DEVELOP? CR CONSTRUCT? CR BUI LD?) 
ADDRESS CR ADDRESSES 

PCSI TI CN CR PCSI TI CNS CR LOCATI CN CR LOCATI CNS CR PLACEMENT 
CR PLACEMENTS 

TARGET CR TARGETS CR LI NK CR LI NKS CR I NSERTI CN CR I NSERTI - 

CNS 

S8( 4N) ( CREAT? CR GENERAT? CR PRCDUC? CR DETERM N? CR I DENT- 
I F? CR SELECT?) 

S7(4N) ( JUDG? CR CON/PAR? CR CONSI DER? CR EVALUAT? CR DETERM 
I N? CR ANALYZ? CR ANALYS?) 
S2 AND S3 
S5 AND ( S6 AND S7) 
S1 1 AND S1 2 
S2 AND S12 
S1 AND S12 
RD ( uni que i t errs) 

( S6 AND DATA CR DATUM CR I NFCRMMI CN) 

517 AND S7 

518 AND ( LI NK? CR CCNNECT? CR CCM3I N? CR CCUPL? CR JO N?) 

519 AND S1 

520 AND S9 

521 AND S10 
RD S21 

RD S21 ( uni que i t errs) 
S20 AND S10 

S25 AND ( CCNTENT CR CONTENTS CR GAME CR GAMES) 
RD ( uni que i t errs) 
S16 OR S24 OR S27 
RD ( uni que i t ems) 

29/3, KM (Item 1 f romf i I e: 2) 

Dl ALOG( R) Fi I e 2: I NSPEC 

(c) 2010 The I ET. All rts. reserv. 
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S18 


122576 
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This thesis pursues the double purpose of measuring, and improving the 
tools of measurement of, the economic impact of both advertising and 
pr i ci ng deci si ons by f i r rrs in duopol i st i c i ndust r i es. In seeki ng t o obt ai n 
efficient statistical estimates of the effect of these variables on market 
demands, we. . . 

. . . i s t hat , at any given period, observations on the variables of these 
si rail t aneous- equat i on econometric models have arisen as the equilibrium 
outcomes of some specified garres of competition between firms. 

This work illustrates a new met hodol ogy that corrbi nes garre 
theoretic considerations and modern econometric and statistical tools. Cur 
empirical findings have, indeed, demonstrated how fruitful and promising 
such a corrbi nat i on is. 

The analysis of data on the U.S. soft drink industry by means of the 
framework developed in this study produces two types of results. First, we 
obtain more accurate estimates of the economic impact of advertising, 
a highly strategic and instrumental variable for firms, than those obtained 
so far with available techniques. V\e utilize full i nf or rrat i on maximum 
likelihood methods to estimate si rail t aneous- equat i on econometric models of 
the U.S. soft drink industry, each of which incorporates i nf or rrat i on 
about a specific form of competition between firms. Second, using recent 
econometric techniques, we perform some statistical tests which enable us 
to discriminate among the different models. V\e are, therefore, in a 
posi t i on of det er ni ni ng whi ch of t he var i ous f or rral 

representations of the industrial organization of such a sector is most 
compat i bl e wi t h t he avai I abl e dat a. 



29/3, K/ 36 (Item 1 f romf i I e: 583) 

Dl ALOG( R) Fi I e 583: Gal e Gr oup Q obal base( TM; 

(c) 2002 Gal el Cengage. All rts. reserv. 

09244514 

Ever Ad raises $22m in private pi acerreni 

I SRAEL: PRI VATE PLACEMENT BY EVERAD 
Jer usal em Post (JP) 18 Feb 2000 p. A9 
Language: ENGL I SH 

Ever Ad raises $22m in private pi acerreni 
I SRAEL: PRI VATE PLACEMENT BY EVERAD 

Ever Ad's private pi acerreni led to US$ 22rm being raised, it was 
revealed on 17 February 2000, and included several investors, headed by 
East R ver Ventures. The fledgling Israeli Internet advertising 
business has created a technology able to link dynamic 
advertising with Internet content. Ever Ad intends initially to 
concentrate on PI ayJ, a stand-alone music player enabling the Internet to 
be used t o downl oad musi c f i I es. . . 

EVENT: Company Financial Dat aPI anni ng & I nf or rrat i on 



B. NPL Files, Full-text 

File 20: Di al og G obal Reporter 1 997- 201 0/ May 11 

( c) 2010 Di al og 
File 15: ABI / I nf or m( R) 1971 -2010/ May 10 

(c) 2010 Prodiest I nf o&Lear ni ng 
File 610: Business Wre 1 999- 201 0/ May 11 

(c) 2010 Busi ness Wre. 
Fi I e 81 0: Busi ness W r e 1 986- 1 999/ Feb 28 

(c) 1999 Busi ness Wre 
Fi I e 613: PR Newswi re 1 999- 201 0/ May 11 
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( c) 201 0 PR Newswi r e Associ at i on I nc 
File 813: PR Newswi re 1 987- 1 999/ Apr 30 

( c) 1 999 PR Newswi r e Associ at i on I nc 
Fi I e 624: IVbO" aw- Hi I I Publ i cat i ons 1 985- 201 0/ May 11 

(c) 2010 M;Graw- Hi I I Co. I nc 
File 634: San Jose Mercury Jun 1 985- 201 0/ May 08 

(c) 2010 San Jose Mercury News 
Set 1 1 errs Descr i pt i on 

51 3142104 AD CR ADS CR ADVERTI SEMENT CR ADVERTI SEMENTS CR ADVERTI SI NG 

52 66847 S1 ( 2N) ( DATA CR DATUM OR I NFCRMMI CN) 

53 935 S2( 4N) ( HCLD? CR STCRE? CR STORI NG CR SAVE? CR SAVI NG CR RE- 

CORD? CR MM NTAI N? CR RETAI N? CR STORAGE CR MEMCRY) 

54 6576954 TABLE CR TABLES CR I NDEX CR I NDEXES OR I NDI CE OR I NDI CI ES - 

CR CATALOG? CR MMRI X CR MMRI XES CR METRI C CR METRI CS CR MM~- 

S4( 4N) ( CREAT? CR GENERAT? CR PRCDUC? CR PREPAR? CR DEVI S? - 
CR DEVELCP? CR CONSTRUCT? CR BUI LD?) 
ADDRESS CR ADDRESSES 

PCSI Tl CN CR PCSI Tl CNS CR LOCATI CN CR LOCATI CNS CR PLACEMENT 
CR PLACEMENTS 

TARGET CR TARGETS CR LI NK CR LI NKS CR I NSERTI CN CR I NSERTI - 

CNS 

S8( 4N) ( CREAT? CR GENERAT? CR PRCDUC? CR DETERM N? CR I DENT- 
I F? CR SELECT?) 

S7(4N) ( JUDG? CR OOVPAR? CR CONSI DER? CR EVALUAT? CR DETERM 
I N? CR ANALYZ? CR ANALYS?) 
S3(10N)S5 
S3 AND S5 

S1 2 AND ( S6 CR S7 CR S8) 
RD ( uni que i t errs) 

514 NOT PY>2000 
S6(30N) S7 
S16(30N) S5 
S1 7( 1 OS) S2 
S17( 10S) S1 

519 NOT S15 
RD ( uni que i t errs) 
S16(30N) S9 
S22( 1 OS) S1 
RD ( uni que i t errs) 
S24 NOT ( S1 5 CR S20) 

S16(30N) ( LI NK? CR CONNECT? CR CCM3I N? CR CCUPL? CR JO N?) 
RD ( uni que i t errs) 
S28 NOT ( S1 5 CR S20 CR S25) 
RD ( uni que i t errs) 

S1 ( 3 N) ( I NSERT? CR PL AC? CR ADD CR ADDS CR ADDED CR ADDI NG - 
CR I NCLUD? CR EM3ED? CR I NCLUSI ON? CR I NCCRPCRAT?) 
S31 ( 30 N) (CONTENT CR CONTENTS CR GAME OR GAMES) 
S32(100N)S16 
S22( 10S) S10 

S34 NOT ( S1 5 CR S20 CR S25 CR S29) 
RD ( uni que i t errs) 

515 OR S20 OR S25 CR S29 CR S36 

520 OR S25 OR S29 CR S36 
S38 NOT PY>2000 
S15 OR S39 
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40/3, KM (Item 1 f romf i I e: 20) 
Dl ALOG( R) Fi I e 20: Di al og G obal Repor t er 
(c) 2010 Dialog. All rts. reserv. 
12065278 (USE FCFMVT 7 CR 9 FCR FULLTEXT) 

SRC Creates Major Wb- Based Demographic Research and Mapping Application 
for Marcus & M I I i chap - Another 'First' Among t he Br oker age Corrpany' s 
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...foundation of Pro CD's library of reference titles, is a 

versatile 6- disc national telephone directory on CD- RCM that allows 

busi ness 

users to identify , then target prospects with laser beam focus. It 
i ncl udes 

over 1 00 rri I I i on US busi ness and r esi dent i al I i st i ngs sear chabl e by narre, 
address , city, county, state, ZIP code, telephone nurrber, SIC 
( St andard 

Industrial Classification) business code, IVBA ( Ivet r opol i t an St at i st i cal 
Ar ea) 

and geographic location. Recent independent eorrparisons by PC 
W)rld, Ch-Line 

User, MacHorre Journal, PC Corrput i ng and Home PC al I suggest that Select 
Phone 

i s t he most accurate telephone directory on... 



File 9: Busi ness & I ndust ry( R) Jul / 1 994- 201 0/ May 1 0 

( c) 2010 Gal el Cengage 
Fi I e 275: Gal e Group Corrput er DB( TM; 1 983- 201 0/ Apr 01 

( c) 2010 Gal el Cengage 
File 621: Gale Group New Pr od. Annou. ( R) 1 985- 201 0/ Mar 23 

( c) 2010 Gal el Cengage 
File 636: Gale G-oup Newsletter DB( TM; 1 987- 201 0/ Apr 07 

( c) 2010 Gal el Cengage 
File 16: Gal e G-oup PRCMT( R) 1990- 2010/ May 10 

( c) 2010 Gal el Cengage 
File 160: Gale Group PRCMT( R) 1972- 1989 

(c) 1999 The Gal e Group 
Fi I e 1 48: Gal e Gr oup Tr ade & I ndust r y DB 1 976- 201 0/ May 10 



( c) 2010 Gal el Cengage 
Set 1 1 errs Descr i pt i on 

51 4180631 AD CR ADS CR ADVERTI SEMENT CR ADVERTI SEMENTS OR ADVERTI SI NG 

52 96449 S1 ( 2N) ( DATA CR DATUM CR I NFCRMMI ON) 

53 1031 S2(4N) ( HOLD? CR STORE? CR STORI NG CR SAVE? CR SAVI NG CR RE- 

CORD? CR MM NTAI N? CR RETAI N? CR STORAGE CR MEMORY) 

54 4629940 TABLE CR TABLES CR I NDEX CR I NDEXES OR I NDI CE CR I NDI CI ES - 

CR CATALOG? CR MMRI X OR MMRI XES CR METRI C CR METRI CS CR MM~- 

55 497973 S4( 4N) ( CREAT? CR GENERAT? CR PRCDUC? CR PREPAR? CR DEVI S? - 

CR DEVELOP? CR CONSTRUCT? CR BUI LD?) 

56 2968483 ADDRESS CR ADDRESSES 

57 7788283 PCSI Tl ON CR PCSI Tl CNS CR LOCATI ON CR LOCATI CMS CR PLACEMENT 

CR PLACEMENTS 

58 4698644 TARGET CR TARGETS CR LI NK CR LI NKS CR I NSERTI ON CR I NSERTI - 

CNS 

59 401714 S8( 4N) ( CREAT? CR GENERAT? CR PRCDUC? CR DETERM N? CR I DENT- 

I F? CR SELECT?) 

510 177756 S7(4N)(JUDG? CR CQVPAR? CR CONSI DER? CR EVALUAT? CR DETERM 

I N? CR ANALYZ? CR ANALYS?) 

511 7 S3(100N)S5 

512 45 S3 AND S5 

513 78554 S6(20N)S7 

514 0 S12 AND S13 

515 5 RD S1 1 ( uni que i t ems) 

516 136 S5(30N)S13 

517 0 S16(10S)S2 

518 1 S16 AND S2 

519 1 S18 NOT S15 

520 294008 S1(3N) ( I NSERT? CR PLAC? CR ADD CR ADDS CR ADDED CR ADDI NG - 

CR I NCLUD? CR EM3ED? CR I NCLUSI ON? CR I NCCRPCRAT?) 

521 29062 S20( 30N) ( CONTENT CR CONTENTS CR GAME CR GAMES) 

522 104 S21(10S)S13 
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S22 


S24 
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RD 


S25 
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S22 


S26 
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RD 


S27 


12 


S15 


S28 


12 


RD 



( uni que i t ems) 
AND S9 

( uni que i t ems) 
OR S19 OR S24 ' 
( uni que i t ems) 



28/3, KM ( 1 1 em 1 f rom f i I e: 9) 

Dl ALOG( R) Fi I e 9: Busi ness & I ndust ry( R) 

(c) 2010 Gal el Cengage. All rts. reserv. 

03486030 Supplier Nuntoer : 123762283 (USE FCRMM 7 OR 9 FOR FULLTEXT) 
Saf el y errbedded: despi t e corral ai nt s, FTC and FCC ar e uni i kel y to rule on 

product placement issue. 
(Product Placement Witch) 
Broadcasting & Cabl e, v 134, n 43, p 18 
October 25, 2004 

DOCU^NT TYPE: Journal ISSN: 0007-2028 ( Uni t ed St at es) 
LANGUAGE: Engl i sh RECORD TYPE: Ful I t ext 
VCRD COUNT: 898 

( USE FCFMVT 7 OR 9 FOR FULLTEXT) 

TEXT: 

. . . sear ch r esul t s. 



But that ruling may not be the precedent used by the FTC when evaluating 
Commercial Alert's claims now. 

"Wien the corrrri ssi on has considered the issue of product 
p! acerrent in the past --in movies, for exarrple--it hasnM found that 
there's consumer injury," says IVary Koel bel Engl e, associate director of 
t he FTC. . . 



... by Corrmer ci al AI er t , but basi cal I y, we have t he same I aw i n ef f ect , so 
it would be the same legal analysis." (The complaint t o t he FTC 
addresses the injury issue by contending that "product 
pi acerrent is i rrpl i cat ed in t he epi derri c of mar ket i ng- r el at ed di seases 
in chi I dr en, " i ncl udi ng obesi t y and Type- 2 di abet es. ) 

The FCC doesn' t sound gal vani zed by Corrmer ci al . . . 

...of product placements is unfair and deceptive. It should require 

adver t i ser s t o i nsi st t hat TV net wor ks and st at i ons pr orri nent I y di scl ose to 

viewers that their product pi acerrent s are ads. In addition, 

product p! acerrent s should be identified when they occur, rruch as 

print advertisements mist be identified on the ad when they night be 

confused with editorial content. 



"This should be in addition to disclosure at the outset of a program Such 
disclosure should be clear and conspicuous. It should be large enough... 



28/3, K/ 2 (I tern 2 f romf i I e: 9) 

DI ALOG( R) Fi I e 9: Busi ness & I ndust ry( R) 

(c) 2010 Gal el Cengage. All rts. reserv. 

01334149 Supplier Nurrber : 23978319 (USE FCRIvAT 7 OR 9 FOR FULLTEXT) 
PGI Offers Retailers Sales Support 

(Over 60% of pi at i num j ewel r y purchased in 1996 was specially ordered; 
PI at i num Qui I d I nt er nat i onal of f er s mar ket i ng & sal es suppor t t o 
retailers to encourage t hem t o sell pi at i num j ewel r y) 

Jewelers' Q r cul ar - Keyst one, v 168, n 8, p 42+ 

August 1997 

DOCU^NT TYPE: Journal ISSN: 1070-0242 ( Uni t ed St at es) 
LANGUAGE: Engl i sh RECORD TYPE: Ful I t ext 
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Orville, CH Honeywel I , Inc., I ndl . Cont r ol s Di v. , Fort V\ashi ngt on, PA 
M E. A. , I nc. , El k. . . 

...Co., Littleton, CONurratics, Inc., Highland, M 
Additives, Metal (see type desired) 
Additives, Sand (see type desired) 

Adhesi ves, Cherri cal CureAbatron, Inc., Qlberts, ILArerrco 
Products, Inc., Cssi ni ng, NY Ashl and Cherri cal Co., Foundry 
Products Di v. , P. O. Box 

2219, Col unbus, CH 43216, 61 4- 889- 351 4- - See ads 
in Product Di r ect or y- - See Advertisers Index for ad 
page nurrber At I as M ner al s & Cherri cal s, I nc. , IVer t zt own, PA Conap, 
I nc. , O ean, NY Del t a Resi ns & Ref r act or i es, I nc. , 6263 N. Teut oni a Ave. , 
M I waukee, W 53209. . 



File 570: Gale Group IVARS( R) 1 984- 201 0/ Apr 07 

( c) 2010 Gal e/ Cengage 
File 635: Busi ness Dat el i ne( R) 1 985- 201 0/ May 11 

(c) 2010 Prodiest I nf o&Lear ni ng 
File 387: The Denver Post 1 994- 201 0/ May 10 

(c) 2010 Denver Post 
Fi I e 471 : New Yor k Ti rres Ful I t ext 1 980- 201 0/ May 11 

(c) 2010 The New York Times 
File 492: Arizona Repub/ Phoeni x Gaz 19862002/ Jan 06 

(c) 2002 Phoenix Newspapers 
File 494: St Loui sPost - Di spat ch 1 988- 201 0/ May 09 

(c) 2010 St Louis Post - Di spat ch 
File 631: Boston G obe 1 980- 2009/ Dec 30 

( c) 2010 Bost on G obe 
Fi I e 633: Phi I . I nqui r er 1 983- 201 0/ May 11 

(c) 2010 Philadelphia Newspapers I nc 
File 638: Newsday/ New York Newsday 1 987- 201 0/ May 11 

( c) 2010 Newsday I nc. 
File 640: San Francisco Chronicle 1 988- 201 0/ May 11 

( c) 2010 Chr oni cl e Publ . Co. 
File 641: Rocky Mountain News Jun 1 989- 2009/ Jan 16 

(c) 2009 Scripps Howard News 
File 702: M am Herald 1 983- 201 0/ May 10 

(c) 2010 The Marti Herald Publishing Co. 
File 703: USA Today 1 989- 201 0/ May 10 

(c) 2010 USA Today 
File 704: ( Port I and) The Cregonian 1 989- 201 0/ May 09 

(c) 2010 The Cregoni an 
File 713: Atlanta J/Const. 1 989- 201 0/ May 11 

(c) 2010 Atlanta Newspapers 
File 714: ( Bal t i more) The Sun 1 990- 201 0/ May 10 

(c) 2010 Bal t i more Sun 
File 71 5: Chr i st i an Sci . Man. 1 989- 2009/ Dec 07 

(c) 2009 Christian Science IVbni t or 
File 725: ( Ci evel and) PI ai n Dealer Aug 1 991 - 201 0/ May 10 

( c) 2010 The PI ai n Deal er 
File 735: St. Petersburg Times 1989- 2010/ Apr 30 

(c) 2010 St. Petersburg Times 
File 477: Irish Times 1 999- 201 0/ May 11 

( c) 2010 I r i sh Ti rres 
File 710: Ti rres/ Sun. Ti mes( London) Jun 1 988- 201 0/ May 11 

(c) 2010 Times Newspapers 
File 71 1 : I ndependent ( London) Sep 1 988- 2006/ Dec 12 

(c) 2006 Newspaper Publ. PLC 
File 756: Dai I y/ Sunday Telegraph 2000- 201 0/ May 11 

(c) 2010 Tel egraph Group 
File 757:Mrror Publ i cat i ons/ 1 ndependent Newspapers 2000- 201 0/ May 11 

(c) 2010 
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Set 1 1 ems Descr i pt i on 

51 2099222 AD CR ADS CR ADVERTI SEMENT CR ADVERTI SEMENTS CR ADVERTI SI NG 

52 1 5786 S1 ( 2N) ( DATA CR DATUM OR I NFCRMMI CN) 

53 218 S2(4N) ( HOLD? CR STORE? CR STORI NG CR SAVE? CR SAVI NG CR RE- 

CORD? CR MM NTAI N? CR RETAI N? CR STORAGE CR MEMORY) 

54 2173470 TABLE CR TABLES CR I NDEX CR I NDEXES OR I NDI CE OR I NDI CI ES - 

CR CATALOG? CR MMRI X CR MMRI XES CR METRI C CR METRI CS CR MM~- 
Rl CES 

55 80203 S4( 4N) ( CREAT? CR GENERAT? CR PRCDUC? CR PREPAR? CR DEVI S? - 

CR DEVELOP? CR CONSTRUCT? CR BUI LD?) 

56 1449286 ADDRESS CR ADDRESSES 

57 3982555 PCSI Tl CN CR PCSI Tl QMS CR LOCATI CN CR LOCATI CNS CR PLACEMENT 

CR PLACEMENTS 

58 2256757 TARGET CR TARGETS CR LI NK CR LI NKS CR I NSERTI CN CR I NSERTI - 

CNS 

59 65981 S8( 4N) ( CREAT? CR GENERAT? CR PRCDUC? CR DETERM N? CR I DENT- 

I F? CR SELECT?) 

510 84145 S7(4N)(JUDG? CR CCVPAR? CR CONSI DER? CR EVALUAT? CR DETERM- 

I N? CR ANALYZ? CR ANALYS?) 

511 0 S3(100N)S5 

512 6 S3 AND S5 

513 6 RD ( uni que i t ems) 

514 21727 S6(20N)S7 

515 267 S14(30N)S4 

516 0 S15(100N)S2 

517 580 S14(100N)S4 

518 0 S17(100N)S2 

519 6 S14(100N)S2 

520 6 RD ( uni que i t ems) 

521 763 S1(100N)S14 

522 24 S21( 10S) (S9 CR S10) 

523 23 RD ( uni que i t ems) 

524 126603 S1(3N) ( I NSERT? CR PLAC? CR ADD CR ADDS CR ADDED CR ADDI NG - 

CR I NCLUD? CR EMBED? CR I NCLUSI ON? CR I NCCRPCRAT?) 

525 5654 S24( 30N) ( CONTENT CR CONTENTS CR GAME CR GAMES) 

526 11 S25( 100N)S14 

527 10 RD ( uni que i t ems) 

528 43 S13 OR S20 OR S23 CR S27 

529 43 RD ( uni que i t ems) 

530 21 S29 NOT PY>2000 



30/3, KM (Item 1 f romf i I e: 570) 
Dl ALOG( R) Fi I e 570: Gal e Gr oup M^RS( R) 
(c) 2010 Gal el Cengage. All rts. reserv. 

01985763 Supplier Nurrber : 65914497 ( USE FORMAT 7 FOR FULLTEXT) 
Effects of Absurdity In Advertising: The Moderating Role of Product 

Category Attitude and the Mediating Role of Cognitive Responses. 
Ar i as- Bol zrrann, Leopol do; Chakraborty, Gout am; Mbwen, John C. 
Journal of Advertising, v29, n1, p35 
Spr i ng, 2000 
ISSN: 0091-3367 

Language: English Record Type: Full text 
Document Type: Magazi ne/ Jour nal ; Refer eed; Trade 
W)rd Count : 9360 

that when the volcano was removed from her head and placed i n t he 
background, the absurdity was el i rri nat ed while the same fundamental 
pictorial and written i nf or rrat i on in the ad was retained 
(the non-absurd condition). To avoid the confounding effect of prior brand 
at t i t ude, we used a f i ct i t i ous br and of wi ne cool er named " Car i bbean 
Cooler." The. . . 14 items were reduced to seven items. These seven items of 
the absurdity scale (bizarre, unique, unusual, illogical, absurd, cortical 
and unreal) were averaged to create an index (coefficient 
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